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A Study of the Auditory User Experience of
Medical Devices for aesthetic purposes

Focusing on Medical Devices for Lifting Purposes
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Abstract

This study aims to analyze and improve the auditory user experience of practitioners and subjects in the
use of aesthetic medical devices. In particular, the study focused on lifting aesthetic medical devices, which
have a large number of auditory experience touch points in the treatment environment. As a research
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method, we conducted observation and in-depth interviews with two populations, patients and medical staff,
to create a user journey map to understand the current auditory user experience process of lifting aesthetic
medical devices, and to analyze the auditory user experience from a qualitative perspective through in-depth
interviews with medical staff to derive improvement directions. The results of the study showed that most
of the subjects felt anxious and uncomfortable with the repetitive beeps sounds during the procedure
process, and had questions about the procedure process because they were not informed about the
procedure process. The practitioners were less aware of the device's auditory feedback and had opinions on
which procedures required auditory feedback. The results of this study suggest that there has been a lack
of research and consideration of the auditory user experience of medical devices for aesthetic purposes, and
highlight the need for improvement in the traditional manufacturer-driven medical device design process.
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[Table 1] List of Aesthetic Medical Devices Used in Subject Experiments

Device Name Brand Name
3Deep pure 2.0 Endymed
Shurink Universe Classys
Super Veloce 4800 NSON
MP21 Lutronic
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[Table 2] List of Aesthetic Medical Devices Used in Practitioner Interviews
Device Name Brand Name
3Deep pure 2.0 Endymed
Shurink Universe Classys
Super Veloce 4800 NSON
MP21 Lutronic
Thermage FLX Solta Medical
Oligio Won Tech
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Ulthera Merz Aesthetics
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Yellow laser Norseld
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