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A Study on the Method of
Music Recommendation Using Coincidental Factors

Based on the online environment
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Abstract

The form in which a person listens to music goes through physical recordboards and cassette tapes, and
now, music is enjoyed and consumed through digital music streaming services. Accordingly, various music
recommendation services using personalized data are being provided, and more and more people enjoy
various music regardless of time and environment. This study aims to study services that can provide
unexpected interest and enjoyment to users by utilizing accidental elements as a way to recommend music
in a digital environment. To this end, the research background was examined in depth and the following
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Based on the online environment
1. M2

Keyword : Music recommendations, Recommendation systems, Accidental information, Online service
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research problems were derived. First, what are some characteristics that enable accidental discovery?
Second, what characteristics do users respond to through the problem of 1? Third, how to provide content

through accidental elements to users through the problem of 2? In order to derive characteristics for
accidental discovery, a total of 10 characteristics were summarized through prior research, and based on

this, I would like to propose a method of recommending music using accidental elements along with the

characteristics derived.
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Based on the online environment

A Study on the Method of Music Recommendation Using Coincidental Factors :
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