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Abstract

This study collects and analyzes the latest cases of Nike's use of NFTs among global brands. With the
shift to a Web 3.0 environment, companies are making efforts to lead the platform and community of the
new era with strategies that combine NFTs with existing IP. In particular, Nike is presenting a long-term
and consistent project by acquiring RTFKT, a startup that specializes in developing and distributing digital
collectibles. First, it was reviewed the attributes of RTFKT's existing core projects; cyber sneakers, AR
filters, and a PFP(ProFile Picture) NFT, Clone X. NFT projects developed combining Nike's IP after the
acquistion were also reviewed and analyzed in detail. MNLTH (Monolith) delivered to Clone X holders,
Dunk Genesis that can change into thousands of skins according to DNA traits, AR Genesis hoodie that
can be appeared with mechanical wings by scanning the QR code printed on the hoodie; and finally, the
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result, it was found that pre-purchase conditions and asset value preservation were common strategies for

reviewed in terms of the subject of collection, and the elements of connection with the next project. As a
all projects.

way of minting for Cryptokicks iRL, which sends physical sneakers of the same color as the NFT, were
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