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Comparative Analysis of Step by Step Interactions between
YouTube Shorts and TikTok
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Abstract

This study classified and compared the interaction strategies of YouTube Shorts and TikTok into three
stages of interaction: video pages, comment and reply pages, and support pages. Firstly, in the primary
interaction, TikTok offers real-time interaction on the lower left corner of the video page, allowing viewers
to instantly check ‘likes’, ‘comments’, and ‘views’. Shorts lacks these features. The reason appears to be
the complexity of YouTube, where both horizontal and vertical videos are mixed. Secondly, in the
secondary interaction, YouTube Shorts does not impose a limit on comment length, whereas TikTok only
allows a maximum of 150 characters for comments. Thirdly, in the tertiary interaction, YouTube Shorts has
a feature called ‘Super Chat’, enabling viewers to send support funds to creators through chat, while
TikTok has a ‘gift’ function that allows sending virtual gifts and converting them into a fixed amount of
money. In summary, Shorts has developed a multi-platform strategy, including TV, PC, and mobile, to
facilitate interaction within a community that encompasses creators and viewers from diverse backgrounds.
In contrast, TikTok is primarily seen as adopting a mobile-centric and streamlined strategy for
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communication between creators and users.
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[Table 1] Comparative Analysis of Primary Interactions on the Video Pages of YouTube Shorts and TikTok
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YouTube Shorts and TikTok Comment Pages

[Table 2] Comparative Analysis of Secondary Comment Interactions on YouTube Shorts and TikTok
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[Table 3] Comparative Analysis of Secondary Reply Interactions in YouTube Shorts and TikTok
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[Table 4] Comparative Analysis of the Tertiary Interactions of YouTube Shorts and TikTok
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