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A Case Study on Green Campaign through Collaboration by
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Abstract

This study is an analysis of collaboration green campaign cases of domestic and foreign companies and
public institutions. Recently, green campaigns through cooperation between corporations and public
institutions are encouraging citizens' voluntary participation as a way of communication to solve the public
problem of the environment. The purpose of this study is to suggest the direction of green campaign
through the analysis of green campaign through collaboration between companies and public institutions. As
a research method, the theory of green campaign and campaign related items were derived through
literature research, and the case analysis of green campaign was conducted based on this. As a result,
green campaigns need five directions: accessibility, empathy, community, sustainability, and compensatory,
and distinctive campaigns that take advantage of the advantages of companies and public institutions should
be conducted. This study is meaningful in that it suggests a direction for further activation of collaboration
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green campaigns between companies and public institutions, and it is expected that this study will be used

as basic data for future campaigns.

Keyword : Green Campaign, Eco, Campaign, CSR, Case Analysis
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[Table 1] Prior research analysis

w0,
— il
= r
= 0l =
o - < _ —
K = ol
i 5 ¢
n_
S g
= 10!
Z | =
K
0
<@ |X0 |Z0%0Z0
£ 8 |wmwmil| .
E & |®KD|OFEIRD KM
. o oo |10
S5 3030 3630 |
D= A T N = s
H5 | PIK | OO R o
=M & o0 c e | XX
&~ 5 20%0 | 20Z0%0 | g0 I
V,,w & | o O | %0 opl OH T
S Z B |0l W Ho &R o
EE |20 20300 | SN
.__A.ﬂ.__AWﬂ\ w._lou_ mﬁm_u@ .
20 300 RO <M | Mo & < mﬁ
-_ — N o oo | N
RWA_ =0 020 %0 | Xp
ol o= Ho or < o
<" Ho LH Br RO
Kir
e _ _
= ﬂm = & o
Moo | K o = oF
Mo o = [N U —
gm0 | HoFO R 2
= |Hodl i
™ <

LI 0]

{91 &H0(53.4%)7F 19

SRR E:

=

b

prl
—

gL

=)
[

3

ol

=
[<)

=
10

851

7|8/8401, 7| QoA =Ee ojojx| Hmet

k=3
=



A Case Study on Green Campaign through Collaboration by Enterprises and Public Institutions
31 = 3 A ARl

3.1.1 M Y(seanack)Zi T 0!

AE
QF 1fXH(Snack)2| THIOZ offtH
Zm[QI0|Ct [9]. ARIS0| AYXCE AL Q0| &S0 HOjXts SHEX|Q| 38 0|42l 2,021F0
Hoen —r716J M7= 700kg0ll SRCE HOfoh A|RIS0| AHEHOE SNSE &
AR AAIZ0l 40001 7Ho oD 20 3| HAH ESIOl & THF O|fdE 28R
M A Qo] 25t At (& 212 H2|Z[ UL

[ 2] W< el
[Table 2] SEANACK Campaign

TE e 0| 0| x|
BAHE M|7|7F =O0] El= PAF &7 MH |2l

#3717 | EOSRY, SRR, SEAE,L MYl

(7|7 MIH|X| 3{#(07.23~07.24), ZZCH 3}{H(08.06~08.07),
FET ol #(08.06~08.07), Z& Slj#(08.13~08.14)

EHoixt kAT
=y SIYME 2 DiX}
3.1.2 B7|2E® (Longest Run) ZHH|Ql

[E 3] B7|2Ed #Am2l
[Table 3] Longest Run Campaign
Az L ojofx|
RLINR E7|AE™(Longest Run)
o 7|71 | ACASAMEEEA
EA(7|2h 22m2tol 20016F ~2022H 108

LONGESTRUN o

HOR} kAT
2y A SN, Al = =

|MBX] S0l 2 TRet Mgs TE7| I3 AlES 2ez2tel A

=z 2| ZHEH|QIS O

Metd Atelse AWQI0ICE [10]. 2016H2 AlX2Z 53 Fo 208 FO| 27t 4,172,420km A
2l& F£8310] 22250139 LrE'E oI =3 OiEX[0| &0 ofo|RY EYAEE ZGSIAULE
WAEOOM B7|2ET S ZMSIY 27 2 O[S $d5t, 552 SSSHH #IF ME

852



Journal of Next-generation Convergence Information Services Technology
Vol.12, No.6 December (2023)

Sl& HAOR JjeloAle 22082 St W OROIYRIXIZ ChE (Gt item; Hote

o
OL0|®) 27} 750ttt B7|AEH HI Qo 2t A2 [# 3122 Y| ULk

313 3E E27Z 522 (Plogging House) | Q!

iS22 %2 38 =& EF AR 2o UE 3jAte] 4E0| AEES 3X0l& &0
AUCH= Zof Zotstol My7|E F& E241t RZE AZ3 A olojct. 224 A =
SHHM MY 7|E F& 2ECE 7Zn 42 SA0 X7l 2ER80(Ch 2021 1138 it
OlM AIZE O] <ZE E2Z 3122 AH Q2 ZOjo] 47|18 ot HaojM Z8 2=t met
She WAooz st M3Moz Bt of ZH QIR 202 78 HISHZIME TdZHon o7t
AholoR Tidstn QUCt FE EEUSISA A2 (B 4)9 20| Falg ULt

£ g
HAHE TH E27 oA Ahel
Y T 712 | MRSy QEEAA| kit
AT | A s s00m (2021 1€ 1)
Eoxt St
24 TH 2= 4E

| O
€S Bool| 28 A7t PEYUME S S4HO Ci2l87|E o, =7
gl MHIAS MEHL2N 24 HE WFUAMSl 1218Fs E0|11 Hel87] A8 &8sst
7| flet HHIOIEE MEAlE 100% Bt A 1

ACH [11]. SHEtOl [& 5= 2(gael ZHh|Ql

o op
N

i}

[ 5] 2202 Aol

[Table 5] Real Green Campaign

TE e 0| D] x|
BAHE 2|2BICIEE HiE 87| AH8 2det AMR))

g2 Jleole | 2rlaNgEeA
Haolizh | 229 27|12 013(2021.10~2022.01)
EOIx} MEA|l 27|18 OF 0|84t

o
=y |9

WS|4 el A et

g BelaY 2] womss

VS (MR eaTI 000

8563



A Case Study on Green Campaign through Collaboration by Enterprises and Public Institutions
3.2 ofel a3 Al ARl

3.2.1 E2tAE| YA|(Plastic Finishing) CHE| 74T QI
WA|ZO| MF HIME TZLKCoronay= MA MEES 2 HOlsh 2021 38 M1zl 22Y
7|E

[12]. oiE RIef 800| Fo| O{F7+ HOBHY 7hy B2 24

f
Ae ot & d2H0 4E3ts da8 F& S LVIE HO| HE & UA=F ast
A

H2ds S HHE FEUCL el 2o ST BTN 380 7Pt SStAE M7IE
AYD e 7|2t & 81520 SCtAEHE B0 SRCK S2AE HAl He Qo] 2t Alg2

[E 6] S2HAE HA| Chz| A2l

[Table 6] Plastic Finishing Competition Campaign

& Ljg o|o|xX|
ALY E2tAE HA|CHZ| (Plastic Finishing)

2= 7|Q/7|2 | CORANA(MFEHEYWe Believers(FrS Of0|TAl)
Ay 7|1z | HA|Z A|ZE0lF OXIEEH - HICH (2021.3.18.)

Eoxt HX| o2l oF 80
- A2 15(8750), 25(5500), 35(5250)
2y - "OIAL oY, THEE A MY HAET XY 35

Al HRRX

3.2.2 MO EAIE ZZESM Q(Print Your City)
Al U Zd5t= M7= Z=2Lhg 0|F R8F A8 B7it &M BO| 371, AA
£ 25t MY7| Gl EAl(Zero
71 /8l 22|~ HazUF AR ST, H4l 7Y Sat HEHAE Sl

g dhels UMt 1T 7ty ey 22 Jiel

5
&
Q
(,_.';'.
=
il
r2

EANE ZZESM Q(Print Your
= 7T & ABIS0| ¥dt= Ot

854



[# 7] Print Your
[Table

City

7] Print Your City Campaign

Journal of Next-generation Convergence Information Services Technology

Vol.12, No.6 December (2023)

=
L

e

B

Print Your City

o5 7Igo1

Coca-Cola

Municipality of Thessaloniki / Ecorece / Ogilvy Greece /

a7zt Nea Paralia, HANTH Park (2018.11~2019.05)
EOIx} kAT
=5 Z2tAE H7|ES 3D ZEHE &80t 7t7 2[Rl
2y A|BIE0| 0|83t= Ofelg 7+

3.2.3 ‘Pokemon Go’ X|7-2| & HA ZHHQI
Al SZWHEE 08510 UM =S HE & U= AY oF A= = 20188 X7
o I2 ot 28 Hmels TAACE AY WEX= XFQ| NGO EHH[Q e ©Hoo 38%
20| AIFSS 20 oY 372 HA5tn, A OfE 242 O B2 AR EHId+E A Y
L 2lE7F AR YACE HAASHY AEEQ HHE REUCL 20188 Q2 Y&, 0=,
Huch & 28 =7tel B Ta0AM T, 201990 = 4170522 2FHCE 0] HEel2
NGO EHHIE SH2=2 AHLA2H 17,000F2] HAEO[ FEE[0] & 41,000A[ZH SO 145t 4
d71E 2L [13]. 0|2 £2 M&F W& [# 8)12 “de| /UL
[E 8] ZZHZ 1 ol
[Table 8] Pokemon Go Earth Day Event
= L& o[o|x|
A ‘Pokemon Go’ Earth Day Event
| 7|1 Niantic(ZZ-210)/X| 2 NGOTH|
Ha(712h SSAY(=d W S, HISIHS)
IS{EPN} ZAE 1 OjF 08X}
24 AY W BHAEAZE SE =HE Up)
4. 793 Z3712e| EataolM 12 AHY £Y
4.1 2% AhQl o} x|z4% % =M
UM HTE 2 A QIO 77kK] AlHIQ| ARH THX| RE2 3A AlRl X, J1Q X[gHe
2 3 & 7KZ2 8 = ULk A2l X HH Q2 tiEel oXE TE O Aupvt FH By

855



A Case Study on Green Campaign through Collaboration by Enterprises and Public Institutions

MR Fes OlXl= Ag Xoto, JHY X Aol X o8 7[e Jltte +H 2
olo| Hojxto =¥S =Gt MAAFY A2 HHQ AHE EC=Z AMele 7|2 3l Eob Al &
2o g=5S of2fet 0| O 7iX|2 Felg 5= ULk

AW, §28e 3% AUS0| gA H2 HOE g + A=E J[™EA=KE 2SS

=M, SZd2 oA Fostn A= dHeel 7S g5t L A2n 0|0 SF3HY
AAZ O £ UTE XOARS SEE SEX|E BRI

AW, HAFLEIE 71N 230] ofl CHE AR 2 Of23 &+ ARE Cfeol B2t 2§
= BOU=AIE =5

SR, XEd2 22 #u| Qo] Ye|do] ofd oid JHEst=s At 22 K&Hds MHREXE Y
FOE HERIACT

Oixetez, 2442 2l9E HE2z HOXS0| S ot 42 8l BEH0| A=A ACHH
ool Hebs Soff AlRIS| OIS FEotA=Al 2RISHAIC

[# 9] 7|21t SS7|2e] S2t=eold 22 AmQl =A%

[Table 9] Collaboration Green Campaign Analysis Table between Enterprises and Public Institutions

TE S At =9 At

aan | e [ pver [
Event

" = I " = SCAE 1L
=8 HIYetES =op7| SEEst | HIEEY] | Y E}(Hﬂﬂ_' g8t
= shAf3} =0
= O
2| HISTL =4 A HiCE | O1E(=22atel) | HISt =4 O1E(=22tel)
DN N I " N N s ~
Ofal HARIEH | ARIR[E A | HRIRIEY | ARl | ARIA[E S | ARIRIES | JHRIRIEA
T o
5 3 4 2 | 4 2
Zm| 212 ojZe E3 Zm| 212 2719 i ZAmol =22t ZA=Z 4
B Baol | Sk | A0 9| OB | 1S o5 | BUES ol
At Lt tTo? 7#‘._ AR FLE | O 8RR *?01_;I1_ o FLE | OI8AZE
Bk | T Sl HEHME | MBI | T | HIs | HY Iks
5 2
) ; ) . xeplo] | B3okRel | g
M7l F= | BEPIE |27 5= CRIE7 okl =
— s = = — s 25 SlOFX S A2 ol &
27IM| sES E3 3 sEo =41 | A2 Koz | oo gtz | 7|2s o
sUd gs2 Sl = 252 3ol | AFE HAE S=S Eg| AlROZL | EARBIO|
sigeel7| |l BRISol BAme| | o) AWl TSR Tepon | sps 2o
ox =zt 7| 22 ox 22 | Eg 2z =ow —ow = od
oo — T

856



Journal of Next-generation Convergence Information Services Technology
Vol.12, No.6 December (2023)

2 5 2 5
a2 HA9 A 42 HA9| 3 1 ZHE 1
715 |siYEtes| HaloZ  |GiYysiEE 0 422 84l | 3332 012’;“ =3
LIE] | 2 &3 ESOPN ] 2 Sl = HARUE| | 7175 Sl 9T.:E|_|CE’|
HALUE| SCHEA HALUE| g L &y Al
S A S A S A ee
o o o o o o
3
4 4 4 5 4 Char x|t 4
INESS oy oy oy HYAOE oy OHPHﬁE oy
WNEES X&7ts WNEES X&7ts X|&7ts X|a7hs X&7ts
il o
3
5 4 4
HISH7 O] e 2 :
rgj;ul-g | 2 SHO| 0 1235 x|2lo| 0122
B4y o5 9d 8RR Rabide oo 43 % 400 226
sorax | TN ®ZE ®88 | FS | Aoz SOUTES) wua
[e] L]
E|O$45 2I9E 2K ° 2RE

[ O - O E
Cf.

AW, B9 SHOM ZH Q2 HAE Hsls AR w7 €A FoE 5 AOOF BLE M
H, SR S22 ot HHANMYE 1 20 UAs FrL A HOVE bsste 2T BNt
A Y= Y-O| FLt Ofidt7| +|%{0F Sk

=M, 389 FH2Z= UL 222 AHZHO| SEY = UCF ofoF Btoh = AH|X}
7t 3EY 5 Uz JBE HMASt= A0| B ‘Plastic Finishing’ AIZIXME AL QIS S A4
27t eFEHE Aot =X JHMel oK HE=F Bjof ot

AW, HAFLEIS D2{st0] 7|=oor Stot. B7|AEHO AN Chot Foig & A=E &
A=l g2 SSHe 7|HezR M2 AZLY o|H0| 2&7s TS0 =oh 0|FH 7[=E
ZHZXE= CHYSH AtE D OMIES] =81t 2gds 7t & Ut

SR, X&d2 FEgolct. a8l #u|el2 HEgo| ot X[&HES 7tMOF St X[EItss A
2IX|e] FEiZ ALESCl FO0lE SO{UIOF ottt Lot Of X|&Hd2 LENA| &gE + U= 7|
o AEiZ X|&HdS =EOF & AOICt

CHAM, 2492 2lfEe Jigez 2AZE o Mrje 1 ZAZE F1 HHANEH

857



A Case Study on Green Campaign through Collaboration by Enterprises and Public Institutions

T BT wmR WSt Ny ®NE o R
o 1 = ol = = hudl
* o s g My BRgg®a®a
o o oF ol Oju il S &5 o , w0 o gl X0
r =<~ o°ok N7 BTSN MO i
g Ho M & N Mo = K o o OF gy K = = 10
= == 0 {0 Vo) —_ ol = E =g O
{0 {0 _n_O @. 0 —_ — d — mH_ {0 r &7 m |.|A .
o T I [ ) ol o o o o ol _ ™ fod
OF X IH 2 —
o] — KIr on ojn =0 ujm <] Hozr oo ) ol _._w_._._ @ oF
=y o = = - 2 = =
o = o il N [0 = © = =& -
i o I T S S TR SR = N - R Y
H o o ©° o =g _, o% Mo I = = _ 5 o
= i i o Il kk T o ml o | T
= & DR aT T4 oz _ 8@ 0T g
- o 1o K . i ¥ K ~ 4 - =n Rl
© oy swow  w . owm PHELmwye R
2 R N WIS R Wb B odos oo B
o K W o Mo 5 ok TR T o o
il = =] — i . L o a5
oF ® ol o EREN o = A
AR T Moo PR B W X M o5t o < o
o =~ ™ = _ X0 KR or o =
= = 1 w xp o 5 5 8 2 & < S Ko
o U = wl A o of S 2 = I w0 W "
Plo mo _._._._h ) H = Ho = T ol ©© 1y il T
hirin - ol 4 = 0o — n
< R & o 1 8 = 0 mmo =2 Y oF e _— S oh M
r S % o = X0 =] o /Ol K o xr
C v Zor X T g MRS w0 0w
- =l — o ﬁ o " o g0 Mouo g3 oau = g wﬂ =)
=) oF s zgp ¥ =] o o= 0 o =3 ™ = o
2w g 2 i S w0 K ap il g = 2 @m0 o
<4 & o ol ol S _ o= ol & 10 1
_ = I _ o R0 gl o2 ® | Kk W op Ko
< < 2 o ol ol o =g o= oo o =
= o 5 o — o~ ol N = of o X _ R MHR
= . 5 LY o [RERER o — K = on W 2 —
T - ] —- = [=) = LH
K0 & 1 g ok I 2 oo N S — T uo F gl 519l
R S o ~ & Mg g e O U T Y
i 2 R _ Ko ro & H NS &Y g oE o LN
J Ch wo = ool oy . H - m MO OF du %) un = fo ™ HO
ol mu H ol xo = ©° = oY = Ho i S oF o
= Kd 7 _  Jod 1 o= o M ™~ ok md o
U H un.un_u_ = Uk MI d O|_ 0 0 __ _ = mu._n_ = Tl =
| Kroar x_ﬂ o_e_xjmroﬂ_ﬂﬂm_@o:mwo_e.r%@n_u@
uge SIS S R R
& 5 K g gy Rpm O N @ £ BRK
ool o oI RO 2 X @ 5 S & NS X Fop
s o S I TR JF N R o
= jod ol =7 of md o M E o E o 5 |U.H/I r ML [ 7S
W % o m_uu_mV_L_mﬂJEMM%EWENE_ﬂo__a_uw_._Aoe_:Wﬁ
5w M ~ @ O om o O o Uk o W T S &g O ol X ORK I
KO o J|d < mn 30 <+ X0 ol LH A~ M < ol T K

o,

—

.
o

1oz J|r|

o 7|=xtz2 g

L

—

283t

M2
o=

858



Journal of Next-generation Convergence Information Services Technology
Vol.12, No.6 December (2023)

References

[11 J. Kwon, “Effects of public campaigns through mass media”, Korean Journal of Journalism and
Communication Studies, vol. 33, May 1995, pp. 5-31.

[2] Y. Cho, J. Hwang, “The Effectiveness of PSA (Public Service Advertising) with the Types of Issues:
Influence of the Characteristics of Messages and Audiences on Social v. Individual Issues”, The Korean
Journal of Advertising and Public Relations, vol. 9, no. 4, October 2007, pp. 71-104.

[3] J. S. Sin, “A study on message framing effect of public service advertising by type of environmental
behavior : focus on water saving and protecting behavior”, Master's thesis, Department of Psychology,
Chung-Ang University, Republic of Korea, 2004.

[4] J. Coffman, “Public Communication Campaign Evaluation: An Environmental Scan of Challenges, Criticisms,
Practice, and Opportunities”, Harvard Graduate School of Education, Cambridge, MA, USA, May 2002.
[Online]. Available: https://www.dors.it/documentazione/testo/200905/Public%20Communication%20Campaign%
20Evaluation.pdf.

[5] Myougji University Industry and Academia Cooperation Foundation, Gyeonggi-Do Public Design Quality
Indicators, Gyeonggi-Do, 2012.

[6] Y. Moon, “A study on User Satisfaction Factors and influence for Public Service Design: Focused on
Customer Path 5A”, Master's thesis, Department of Content Convergence, Ewha Womans University,
Republic of Korea, 2017.

[71 H. S. Lee, “A Study on the Use and Effect of Nudges from the Perspective of Urban Regeneration -
Focusing on the nudge stairs -”, Journal of The Korean Society of Illustration Research, vol. 72, September
2022, pp. 49-61, doi: 10.37379/jksir.2022.72.05.

[8] M. K. Kim, “2021 MZ generation eco-friendly practices and consumption trends”, 20slab.org,
https://www.20slab.org/archives/37982, (accessed December 22, 2022).

[91 Y. S. Bim, “Changed summer travel trend, 'picking up garbage’ MZ on the beach”, newsl.kr,
https://www.news 1 .kr/articles/?4764800, (accessed December 22, 2022).

[10] Hyundai Motor Group All Rights Reserved, “Longest Run”, longestrun.co.kr, https://www.longestrun.co.kr/ca
mpaign.php, (accessed December 22, 2022).

[11] New Media Officer, “Food delivery now with multi-use containers! Seoul and Yogiyo to ban disposable
products”, seoul.go.kr, https://opengov.seoul.go.kr/mediahub/23864141, (accessed December 22, 2022).

[12] Stone Brand Communications, “The world's first plastic fishing competition held by Corona”, stonebc.com,
https://stonebc.com/archives/29106, (accessed December 22, 2022).

[13] B. Vincent, “Pokémon Go' Developer Helps Clean Up 145 Tons of Trash For Earth Day 20197,
variety.com, https://variety.com/2019/gaming/news/niantic-earth-day-2019-1203204693/, (accessed December 22,
2022).

859



