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A Case Study on the Green Activity Campaign for
MZ Generation's Eco-Friendly Behavior
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Abstract

This study is a case analysis of participatory eco-friendly activities aimed at continuously eliciting the
eco-conscious practices and behaviors of the MZ generation, who are keen on environmental issues and the
concept of ‘meaning out’. While government agencies and numerous companies launch eco-friendly
campaigns, most tend to falter when their focus is merely on superficial publicity. The primary goal of
these eco-friendly campaigns is to bring about real-life changes in consumers aspiring for sustainable living,
with eco-friendly actions becoming ingrained as habits beyond everyday life. Accordingly, this study
emphasizes identifying key attributes that can motivate the MZ generation and foster ongoing campaigns.
To achieve this, the research involved a case study centered on campaigns that influence the eco-friendly
behavioral factors of the MZ generation, as identified in prior research. This was followed by an
investigation into the motivating behavioral factors. Additionally, the case study aimed to foster active
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participation and identify crucial attributes for the proliferation of eco-friendly awareness. This research is
expected to serve as foundational data for the user experience in future participatory eco-friendly campaigns
and to assist in devising practical strategies and operational plans for such campaigns.
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[Table 1] Characteristics of MZ Generation
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