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A study on the Resale Platform User Using UTAUT2:

The Moderating Effects of Gender and Age

71
O

rlo

H|1 7§>"'§'§2|2*

=

Un-Been Kim', Byung-Hee Jang’*

2 9

SEE 9 BEO| A9l 2t A0S FHos 2l ZZo| WA HFm Y= ke, 2
M ZeiZo| AIgX} G HBIXOE 0[ZO{X|T YLt 0[0) UTAUT2 0|2 RY Y 24 S0l
0lg 57| Rol2 E3i0] AIBXIS J|& 48 Q0D S40| 214 SE o8 B0 DX ¥
si2 SOG4 BAE 018 ZHO| Ut 0TS (AoE A=E ATeKL, 24 2=
U, 3% OI0het et Tl MBI S 0 29 SRS 208 BB NS E0l folt o
2 O[tls o2 Uekith S, 2 Jjjel AllH Giste AR WS0| ol 2ol wss

O, O 239 2H[AF S59 S72 SHMSIRICE AR, 2|2 B8 2|8 SHE A 29
OF FHJH= ARIH QAMDb HOSHA|, 714 THer BEAFER fFoloh Fes DIX|X| RUCE 023

o|d SHE A8A S40f et 24 Z0HE HIEoZ AHA SE4S S50t AEstE HF T
EHEZO0| YSHOF 2 M|~ FEES F koAt
2

r

r

r

o=

=
dHO - 2|, 2|2 EE, & Vg 8 OIE, MEAL B

Abstract

The Resale platform, which mediates the C2C transaction of limited editions and luxury goods between
individuals, is growing rapidly. However, user research on the Resale platform is limited. Accordingly, by
integrating the UTAUT2 theoretical model and the motivation factor for using the Resale platform, the
effect of users' technology acceptance factors and characteristics on the behavior of using the Resale
platform was explored. Data was collected from 300 people who had experience using the Resale platform.
As a result of the analysis, first, it was found that PE, EE, SI, FC, and Habits had a significant effect on
resale platform Use behavior. Second, EE and SI had a significant negative(-) effect on the Use behavior,
which was interpreted as a kind of consumer Need for uniqueness. Third, contrary to the social perception
of ‘Resale Tech’ as a factor in using the Resale platform, PV and Investmentability did not have a
significant impact on Use behavior. Based on the analysis results, we proposed a differentiated practical
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strategy and a service direction that the resale platform should focus on.

Keyword : Resale, Resale Platform, UTAUT2, User, Investmentability
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[Table 1] Resale Platform in Korea
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[Table 2] Exploratory factor analysis results

Cronbach Alpha

.907

.894

877

.901

Accumulation Variation

11.225

21.584

31.901

41.766

Total Variation

11.225

10.359

10.316

9.866

Eigen Value

4.041

3.729

3.714

3.552

Factor Loading

0.867
0.832
0.810

0.794
0.699
0.838

0.836
0.827
0.809
0.522
0.777
0.751

0.744
0.742
0.650

0.777
0.750

0.684

Items

PV 4

PV 5

PV 3

PV 2

PV 1

SI 2

SI 1

SI 3

SI 5

SI 4
EE 3

EE 5

EE 2

EE 4

EE 1

HM 2

HM 5

HM 3
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HM 4 0.671
HM 1 0.647
PE 1 0.797
PE 2 0.756
PE 3 0.584 3.139 8.720 50.486 .831
PE 4 0.583
PE 5 0.516
HA 3 0.748
HA 5 0.694
HA 2 0.692 3.048 8.466 58.953 .880
HA 4 0.681
HA 1 0.599
IN 3 0.868
IN 2 0.866 2.646 7.351 66.304 .898
IN 1 0.829
FC 2 0.774
FC 3 0.739 2,127 5.907 72211 .807
FC 1 0.678
Kaiser-Meyer-Olkin Measure of Sampling Adequency=.925, Bartletts Test of Sphericity. Chi-Square
X2=7314.829(df=630,p=.000)
UB 2 0.888
UB 3 0.882 2,192 73.060 73.060 812
UB 1 0.791
Kaiser-Meyer-Olkin Measure of Sampling Adequency=.686, Bartletts Test of Sphericity. Chi-Square
X2=332.651(df=3,p=.000)

[H 3] A2aA 24 Znt

[Table 3] Correlation Analysis Results

PE EE s1 FC HM PV N HA UB
PE 1
EE 609%* 1
s1 434%% | 432%x 1
FC | 491%% | 571%% | 424 1
HM | 571%% | 555% | 496+ | .53g%* 1
PV | 315% | 260% | 279%* | 176%F | 478%* 1
N 230%* | 282%F | 261 | 324%F | 360%F | 340%* 1
HA | 3410 | 333%r | 40Dk | 353%x | 574%x | 580%x | 490 1
UB | 4630 | 353 | 4200 | 467er | S8R | 454%x | 304%x | 730 1
ESH Pearson SHTAZHE SO = ATOM AES HaS Al0] 2EY Y A dY¥dS
OIS AL}, 2 Ao CHSt +=X| Zite flof (& 310t 2L BE HaS 2o 7el=& .01 50|
A SEEAZE ALY, BF FH2 AR 22 Lo Uy BAS LIEH D AUCH
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~ = TIdst7| ™, =0l 2 Q1 Z M (Confirmatory factor analysis: CFA)2Z Zf
HolS Fdote #F HO 749 EBEYdS Moottty 2 d7oME Xtk E7t
T+ 7I=0] BEE CFL TLL RMSEAS EMZ 2 HgES BIWIAM. &2 & X2 Crl
TLI, RMSEA 2 Of2ff [E 41 ZCh MEHOoZ BF NacIt Yot 202 Ho, =olH

o]} o Z
202N ZHO| AFEO0| Mot Aoz TEFoID}
21N QZM0M Z4Ztel 25 BQIo| X Hels B XHEot=A mefs floty &= Bl
=2 20 FotHs LISt 1 Au R F2A7F |ol5to], 25 HOS0| Tx #elS
B s YT E8 05 OAtel BES A2ASE)S 20, E EIYES OIS YTt
T8 E3=s Zf B0 et HE A2|=(Construct Reliability: CR) X B 24 FEU
(Average Variance Extracted: AVE)S 58010} YOI 2f CRAF AVE 478 Zit= Of2f [

ST

|:|I'IJUI

e
ol F2 CRO| 07 0| W, AVEZt 0.5 O] I ==
Bt E UHESICHD HISHCE MetA & 99| 3 EfY == Ot TCHsQIct

— —

of 2o, S4He +¥ Bz B}

) o

N

[H 4] &N Q0lFA At

[Table 4] CFA Results

RMSEA
x2 df p TLI CFI SRMR
Value Lower Bound | Upper Bound
1380.854 666 .000 .897 .907 .060 .055 .064 .0634
(& 5] 70E Mzl Ba i FE¢ 4% 2t
[Table 5] Construct Reliability & AVE Results

3= HIEZ3} Alx= | SE | tvalue p HEE3} Al AVE HaMz e
PE 1 1.000 17

PE 2 1.045 .094 11.074 Hox .693

PE 3 1.297 113 11.443 HE 718 502 .835
PE 4 1.110 .098 11.279 HAE 707

PE 5 1.152 .102 11.314 HHE 709

EE 1 1.000 .696

EE 2 1.075 .088 12.218 HE 769

EE 3 953 .082 11.619 HAE 7129 593 .879
EE 4 1.189 .094 12.655 HE .800

EE 5 1.183 .089 13.315 o .848

SI'1 1.000 .824

SI 2 1.019 .060 17.056 HE .844

SI 3 1.074 .065 16.528 HE .825 637 .897
SI 4 .698 .059 11.839 HE .642

SIS 1.001 .059 16.874 HoE .838
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HM 1 1.000 784
HM 2 1.125 .072 15.569 ok .826
HM 3 1.116 .073 15.280 ok .814 .649 .902
HM 4 1.036 .075 13.738 ok 747
HM 5 1.252 .077 16.189 ok .852
PV 1 1.000 727
PV 2 1.278 .088 14.447 ok .849
PV 3 1.156 .083 13.994 ok .823 .666 .908
PV 4 1.358 .091 14.963 ok .880
PV 5 1.223 .091 13.464 ok 793
HA 1 1.000 .768
HA 2 1.017 .079 12.829 ok 718
HA 3 1.045 .077 13.590 ok 755 595 .880
HA 4 1.130 .072 15.626 ok .850
HA 5 1.145 .084 13.681 ok 759
IN 1 1.000 871
IN 2 1.002 .051 19.564 ok .895 748 .899
IN 3 1.002 .056 17.748 ok .828
FC 1 1.000 .648
FC 2 1.311 117 11.191 ok .804 .601 817
FC 3 1.345 117 11.541 ok .858
UB 1 1.000 155
UB 2 .962 .072 13.360 ok 784 .599 818
UB 3 .976 .073 13.331 ok 783

[E 6] T Bt 2M Zot

[Table 6] Discriminant validity Analysis Results

PE EE SI HM PV HA IN FC UB | /AVE]
PE 1 0.71
EE 750 1 0.77
SI 479 | 460 1 0.80
HM 682 | 625 | 522 1 0.81
PV 368 | 288 | 280 | .523 1 0.82
HA 424 | 391 | 535 | 668 | .643 1 0.77
IN 299 | 308 | 276 | 408 | 375 550 1 0.86
FC 585 | 646 | 473 | 610 | .208 456 | 381 1 0.78
UB S72 | 414 | 672 | 672 | 510 866 | 454 | 574 1 0.77
oA AF A e EEY —Er* Z10]| CHsiM= |9 E 6]0 F2otACt THE EtEE 4
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Fomell-Larcker Criteriong 2522 FEOIX| ZOIFICE 0|0 = 7h AatA=o| ME[RZHS =
Q5= S Moo THEH ENFE0| CHDt 2kt A5 S THSIRLE S, ME[F7HE At
He2 x BERQA} g2 AESI0] 2ot Zut BE WO Mt MEZ|F7E Lo 10] =g

ER e A2 LEL SYREAS| HE EFY 7|Es S50 HE ElFds EIIRAL.

523 AEEN
My &l ZZEAMO| MetEE= RMR = .050, GFI = .797, AGFI = .763, NFI = .837, RMSEA =

060, CFI = 907, CMIN/DF= 207322 LIE}GICH ZH A=Zo| 7t % 7HEXHEio{ &= [& 7)at ZC}

(& 7] 8224 Zut

[Table 7] Path Analysis Results

Path Estimate S.E. B CR p 7 rfE of B
UB < PE 623 163 372 3.835 ok KHEH
UB < EE -329 121 -238 -2.708 007 712t (9)
UB < SI -126 .059 -131 -2.146 032 712t (9)
UB < FC 341 118 221 2.878 004 KHEH
UB < HM -.001 113 -.001 -012 990 71z
UB < PV -120 077 -104 -1.561 119 71Z
UB < HA 897 112 881 8.023 ok KHEH
UB < IN -.067 049 -077 -1.367 172 712

?l5to] dES Li50] CHE TE 24 (Multiple group analysis)z
SMuHOR JIMASS Ausl| Yo NG DIt HIFYG 2
H H

.l
1ot 20|, 2= Z=0| X0[7h ¢

H

[E 8] g8o| =% &1t

[Table 8] Moderating effect of Gender

Path Male s Female AX2
UB < FC 018 398 1.566
UB <~ HM 102 -.095 0.496
UB <~ PV -.138 -137 0.000
UB < HA 1. 134%%* 50k 1.834
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