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Abstract

This study is a study on the user experience of offline meeting-linked social discovery applications.
Social discovery has become a new way to build interpersonal relationships by finding people who meet
their tastes and interests through applications and meeting offline to share information and experiences with
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each other. We would like to propose a plan to induce more user experience-friendly and efficient meeting
activities. As a research method, 1:1 face-to-face in-depth interviews were conducted for men and women
using representative social discovery applications. Face-to-face in-depth interviews digitized the overall use
experience of the subscription procedure, meeting search, meeting information display, and meeting
subscription of these applications on a 5-point scale. As a result of the study, users' satisfaction with the
use experience was generally positive in that the meeting-linked social discovery application solves their
desire for interpersonal relationships, and negative evaluations were investigated in the process of
simplifying the current category-selective meeting search and waiting for and approving group membership
applications. Therefore, the improvement of increasing the usability of offline meeting-linked social
discovery and the direction of future application development should be considered together.

Keyword : Social discovery, A meeting-linked service, Interpersonal development, User experience
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