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A Study on the Sustainability of
the Razor Subscription Economy Market
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Abstract

Recently, the subscription services for shaving razors, which are representative consumer goods in the
subscription economy, have been receiving significant attention. These services are showing a high growth
rate, targeting consumers who value sustainability and pursue value-oriented consumption. Shaving razors, as
daily necessities, require periodic blade replacement, highlighting environmental issues such as the disposal
of used razors. Consequently, there is a growing demand for sustainability in the realm of shaving razors.
The purpose of this paper is to analyze the characteristics of the razor subscription market and the
sustainable features of razor products, in order to investigate the factors and directions for the industry's
sustainable development. To achieve the research objectives, a literature review on the subscription economy
was conducted to understand the current status of the razor subscription market and related consumption
trends. The razor subscription market and product design trends were identified through the case analysis of
companies and the implications of the research were derived accordingly by referencing the sustainable
razor design attributes from previous studies, the sustainable design characteristics of current products were
explored from environmental, economic, and social perspectives. It is expected that this study will
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contribute to the sustainable growth and development of the razor subscription market, serving as a
foundation for future research in this field.

Keyword : Subscription Economy, Razor Subscription, Razor Industry, Green & Sustainable Design
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[Table 2] Sustainable Razor Design Characteristic Elements for Each Razor Subscription Company
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