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A Study on the Intention to Use Online Video Platforms of Chinese
Traditional Crafts Workers through Technology Acceptance Model

: Focused on BiliBili

A9, ozl

’

XING WEL, Jin Woo Lee’*

29

2 7L Je480YS HEYOR MS 30| Of SAK 2210 Sy SR 2t 08
o= ool g SHoR BTt 012 9Isiol, BN BIS JMoR ¢ & AR 33 30|
Sopol Tfgt 2K AI22 AESHD 201l SUY ZAB0l WalwAS ojgels 5 HE 30 3
AR 10912 QIEIRSHO] TR STekn 2NNt 24 Zif SERE WaldalE Sut Y=
SR S AR B HEOR V15T R84 8l A4 M2 Y2X 984, 17D 9l
HolA, SYY HEO| 243 S0| st I% SO0l 2Ast0] s 7|50 Chet LBHel 9l
Ng Biols 200F Lttt S, A% oi7e T2 97 MOKISS Aol i 32 D
Zoi0]q Walwal Aol K842 oAelD YRITt B Gipt MY U0l Liekt J|zo0] 2
oIl SOJ U R84 0 olzo| TS WHO2 HMSD, HE 30| LN 417]£2 0
Soteis ZARt0 o|zo| B J|AREE ORISICH SBOIA S12% oot oict

Of £0F BAIRY, WHQT

[ o> ot
ox lot Hr
=2

Hu i
dobre =

re

=

AN 7|EERY, 018 9k, [, B

s TrJo

om
ok

r

Abstract

This research aims to understand traditional crafts workers' intention to use online video platforms
through the concept of Technology Acceptance Model. We employed a qualitative approach, to do this,
reviewing secondary data about the realm of Chinese craft and conducting interviews with 10 traditional
crafts workers in China to collect and analyze the data. The results of our analysis showed that the
interviewees had a friendly perception of the technology. This perception was caused by the functional
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video editing, and other aspects provided by the platform. Unlike previous research, our interviewees
recognized the usefulness of Bilibili in terms of enhancing their creative inspiration. This study qualitatively

expands on the relationship between perceived usefulness, ease of use, and intention to use. Furthermore, it
provides the fundamental outline of understanding workers' intention to use new technology in the field of

the platform. Additionally, they found it easy to operate due to the simplification of search, interface, and
traditional crafts, thus having academic significance.

usefulness gained from acquiring information, learning knowledge, and expanding their social network
through BiliBili. They also experienced psychological usefulness through playfulness and connectedness on
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