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Abstract

The purpose of this study is to study the factors by which self-photo studio content scalability affects
the user perception and experience of Generation Z, and to further suggest the direction of future content
expansion based on the research results. As a method of the study, operability, fun, security, and virtual
spatiality could be derived based on the basis of previous studies related to Generation Z, and an in-depth
interview method was conducted based on each of the four element-specific functions. As a result of the
in-depth interview, the self-photo studio gave Generation Z a space for play as well as a function of
taking pictures and wanted to show others a different aspect from the real world's own character in the
process of taking pictures. It was found that most of Generation Z users responded positively to the virtual
world, and it was found that the contents of the self-photo studio needed to expand the contents connected
to the virtual world in the future. It is hoped that this study can be used as a reference for the content
expansion of self-photo studios.
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Study on the Content Scalability of Generation Z Self Photo Studio
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[Fig. 1] The Brand ‘Life 4 Cuts’ collaaboration content with 1THEK
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[Table 1] Self-photo Studio Experience In-Depth Interview Details
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[Fig. 3] Self Photo Studio User Experience Survey Results Graph
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