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Abstract

This study is a user experience design study for generation Z to raise awareness of financial MyData
and revitalize services. Starting with MyData's pilot service on February 21, the financial sector is actively
implementing the MyData industry. However, the perception of MyData is still low, and research in terms
of user experience to activate the service is insufficient. Therefore, online surveys and in-depth interviews
based on the Kano model were conducted for financial MyData service users in their 20s. Through this,
MyData recognition according to user experience elements and quality according to functions were
classified. In addition, the satisfaction level of each function was identified and how each function affects
the user experience was analyzed. As a result of the study, it was found that it was necessary to improve
the terms and conditions of use to enhance the transparency of MyData and awareness of all characteristics.
In addition, most of the functions of MyData were found to be attractive, but due to the nature of
Generation Z, it was found to be indifferent to the recommended function. After that, it is expected that
this study will be used as useful information to revitalize user-centered MyData services.
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[Table 6] Quality Properties for Financial MyData Services
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x| 2N #E  #2 | B | FH | FH | HS .
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=FUEFT|
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A Study on the User Experience to raise awareness of Financial MyData Perception of Generation Z
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