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A study on the effects of Market Orientation and Technology

Orientation on managerial performance of Local Creators

Focusing on the moderating effect of location, absorptive capacity
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Abstract

This study investigates the moderating effects of location and collaboration factors on the relationship
between market orientation and technology orientation of local creators and their managerial performance.
The results show that, first, market orientation and technology orientation have a significant effect on
managerial performance; second, location accessibility has a significant moderating effect on the relationship
between technology orientation and market orientation. Third, location economics has a significant
moderating effect on the relationship between technology orientation and managerial performance. Fourth,
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A study on the effects of Market Orientation and Technology Orientation on managerial performance of Local Creators

collaboration has a buffer moderating effect on the relationship between market orientation and managerial
performance. Based on the results of this study, in order to establish sustainable policies for local creators
who create value with local resources, it is necessary to provide support to respond to changes by
providing regular market and technology research and analysis data to secure market competitiveness. In
addition, it is necessary to establish a location policy that considers the accessibility and convenience of
customers and experts. Finally, collaborative projects between local creators should be promoted as a matter
of policy to create new value through the convergence of local resources, and corporate support policies
should be established to contribute to the growth of the local economy.

Keyword : Local creator, market orientation, technology orientation, location, collaboration, innovation
intermediary, management performance
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[H 2] 222M 8 AMZ|E 2N

[Table 2] Factor analysis & Reliability and validity analysis

T 1 2 3 4 5 6 7 8 g | Cronbach's
alpha

3ol3 898 | 158 | 050 | 163 | 027 | .160 | .145 | 062 | .059

EEH 841 | 136 | 106 | 117 | 085 | 151 | .165 | .143 | -009

=N 85 | 213 | 133 | 142 | Ol | .18 | .149 | 135 | 071 961

ERN 810 | 25 | 078 | 131 | 013 | 090 | .18 | 216 | .088

o5 802 | 228 | 110 | 130 | 059 | 251 | 127 | .107 | 050

MX|S4 | 215 | 774 | -003 | -022 | 092 | 204 | 155 | .137 | -.062
X | 254 | 705 | 017 | 051 | .145 | 204 | 224 | 123 | .130
MX|Ek5 | 231 | 697 | 011 | .090 | .081 | 374 | .059 | .165 | -015 912
MX|SF3 | 182 | 667 | 017 | 086 | .185 | 279 | .179 | .107 | .112
HRISEEL | 209 | 624 | -031 | 077 | 031 | 256 | 277 | 240 | .143
XNE2M2 | 059 | 134 | 902 | 172 | 004 | .059 | -054 | .005 | -.013
AXIE 2 M1 051 | 188 | 863 | .076 | 032 | -012 | -065 | .038 | .062

AXIHZM4 | 168 | -168 | 718 | 181 | 152 | .080 | .134 | .174 | -.055 871

AXIFZMs | 070 | 004 | 662 | 118 | -.035 | .023 | .030 | -020 | .229

AXHZM3 | 066 | -197 | 605 | 076 | 208 | .193 | .131 | .116 | -.021
HfeiddEh | 162 | 106 | 122 | 811 | 070 | 074 | .1l16 | .156 | -073
H7febEls | 217 | 049 | 175 | 705 | 127 | 041 | 263 | .088 | .093

IO| hd| | | | K

18

A7zl | 059 | 158 | 188 | .690 | .088 | .110 | .196 | .197 | .044 848
A7tz | 107 | -.111 | 168 | .608 | -.020 | .061 | .083 | .150 | .156
AXIEMME2 | 003 | 085 | 093 | .078 | 936 | .041 | .01 | -006 | .080
AXIEMM3 | 046 | 163 | 122 | 060 | 875 | .077 | -009 | .029 | .119 937
AXIAHEL | 069 | 061 | 011 | 048 | 871 | .061 | .063 | .097 | .061
HI X2 &1 185 | 306 | .096 | .064 | 115 | 768 | .098 | -113 | .129
H|XHZ &2 255 | 321 | 103 | 131 | 071 | .693 | .089 | .076 | .099 -
H|XHZ =4 259 | 330 | 129 | .088 | .038 | .654 | .087 | 267 | .175 ‘
H| X 23 226 | 333 | 057 | 102 | 052 | 607 | .121 | 203 | .121
7|1E4 4l 219 | 149 | 029 | 210 | 020 | .140 | 754 | .168 | -.069
Tl | 205 | 278 | 065 | 276 | 077 | 074 | 713 | 070 | .055 -
JlEEAEs | 228 | 377 | 021 | 292 | 007 | 099 | 630 | .079 | .230 ’
Jlesrlde | 262 | 368 | .043 | 420 | -.034 | 145 | 479 | 187 | 246
AMRR|gE2 | 275 | 280 | 141 | 232 | -.026 | .066 | .028 | .686 | .229
AR g4 | 214 | 126 | 130 | 342 | 167 | .081 | .188 | .642 | .020 058
AMRR|gEEL | 313 | 363 | 081 | .199 | 017 | .108 | 076 | 550 | 277 ‘
AMRK|gEE3 | 110 | 240 | 021 | 317 | 102 | 155 | 257 | 525 | .038
N Sy) 167 | 059 | 177 | 134 | 198 | 294 | 063 | 210 | .594
N eS| 023 | 165 | 095 | .094 | 337 | 229 | 092 | .156 | .554 126

Oto|Zlgt 4560 | 3.938 | 3.193 | 2.978 | 2.804 | 2710 | 2.326 | 2.114 | 1.182
SES2MH(%) | 12,666 | 10.940 | 8.868 | 8.273 | 7.789 | 7.527 | 6.461 | 5873 | 3.283

SRBAN o) | 12666 | 23.606 | 32.474 | 40.747 | 48.536 | 56.062 | 62.523 | 68.396 | 71.679
KMO=.866, Bartlett's x>=4719.071(P<0.001)
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M 72t AR H &= O|0{&(Pearson) AZHA BN Soff [E 3]0t 20| ol = UCt
[E 3] A2 24
[Table 3] Correlation analysis
Ha 1 2 3 4 5 6 7 8 9
LN 1
QXKL | 548%* 1
7|&8Alg | seexx | 560%x 1
ATTHLSARE | 258%* | 542%* | 549%x 1
= 531 | SRR | 5pRHE | 38R 1
AXIAMA | 2520 | 209% | 142 176* 143 1
Sk s 097 | 261 | 179% | 364%F | 243% | 182% 1
THE& MOb | 381 | 450%% | 342%% | 3130k | 301%*F | 405%* | 280%* 1
HIZHES Mt | 673%% | 470%% | 469%* | 303%* | 535%% | 216%* | 234%F | 488** 1

#p<.05, **p<.01, **p<.001

43 7H2435

43174 1 8%

7Hd 12 BB5H7] fI5H0] [H 412 20| AIFX | 2YEto| 3l H2A S HAISIALE 2
M Al 2HREE MEE(F=22582, p<.001), HIFH([F=67.296, p<.001) SHU2E FISHA Lt
EtStom, 3| H28o| MY MEA 22.8%[R2=228), HITIEH 46.8%(R2=468)2 LIEFGCE D-W
SAZE2 11392 20| AR 242 20 ThRte| =&Y 7HFY0l 2H7t gle A2 HIHE(AUL) 3
HAT2 Rold 34, AIFXEEE dF 4ol |ol0ist Y2l &2 0Kz A= LiE

o
Lt 7k 141, 122, 1-3, 14= X|X| E[RALC}

(B 4] MRS 3424
[Table 4] Market Orientation Regression analysis
&S SYUHS B SE B t p VIF
M 0.832 0.451 1.845 .06
Ao oD !
BIEE AR 0.280 0.124 0.192 2.262 025 1429
T "
e ONONL=1E 0.337 0.083 0.344 4.054 .000 1.429
F=22.582***(p<.001) R2=228, adjR2=218, D-W=1.726
ZAE 1t Cis) 0.753 0.294 2558 011
HITHEE) | ARR|EA 0.680 0.081 0.594 8.425 000 1.429
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| BERREY | o 0.054 0.145 2.056 041 1429
F=67.296***(p<.001) R2=468, adjR2=461, D-W=1.905
#p<.05, FHp<.01, ***p<001

432 74 2 5

7k 20| B52 ff3h (& 519 20| ZIeXdan 2EGnt 2] 2lEY 21 2HEE2 K
FH(F=12405, p<001), HIMFH(F=21915, p<001) SHZO| RASHH LIEHE2D, 2|22l 2
HAH2 HEH 14.0%R2=140), HIHFH 223%R2=223)2 2 LtEIGTE D-W SHZ2 14322 20|
=
Z

Areh e 20 TNel S84 780 2M7tF Sl A2z BIHEUL oAl rold T

AL

f
f Fg

AER|

oot

L |X[& Ho2 LIEfLL 7P 2.1, 222, 2-3

2 S YYDl KO0 FH(H| FFS 0
2 XKoLt IIHLAO| HINRH FYLTol= QBB %0t 245 7|ZEYL,

> o

[E 5] 7RIS 2y

[Table 5] Technology Orientation Regression analysis

&S =EES B SE B t p VIF
(&= 1.662 0.360 4612 .000
Ay gt =
RIEEN 7lEsild 0.282 0.104 0.244 2719 007 1.432
T
AL 0.161 0.081 0.179 1.994 048 1.432
F=12.405*%**(p<.001) R2=.140, adjR2=.128, D-W=1.745
(&= 2357 0.269 8.759 000
ZY gt =
IR 7lEsild 0.393 0.077 0433 5.074 000 1.432
T
AL 0.046 0.060 0.065 0.765 445 1.432
F=21.915%%*(p<.001) R2=.223, adjR2=213, D-W=1.744

#p<.05, **p<.01, **p<.001

433 7Hd 3 43

7hE 39 AIZAIEE A3 ol [ o)at 20| ARG YA, 3Sgat 2to| 22N S
TASIACEH 220 AgAgd eXEa2d 8 =2an0 23t pw A2 M7H 484
4 1720, BIMFH 20 19192 20 ARG 2 20 TXe| =79 780 247t gl A
o2 LIEfHD, VIFE 2&F 10 OUC2 OF 3HUE M= Sle A2 UERRCE A2
wold d32a, M7 3Sgno| et =EslH 24 3HAMs DA4Rgga g H28
2 52 ZEF7F LIEHRDE=23 ArR[grgdat YXEZE2 L2 ==zt
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[E 6] AIZAIE YX[(B2Y) ¢ =220 24

[Table 6] Analysis of the moderating effect between market orientation and location (accessibility)

FE | o LS B | SE | B ¢ p | F adi‘f -
(&= 0.000 | 0.071 0.000 | 1.000 -
1 IELYN[EIEN 0.192 | 0.085 | 0.192 | 2262 | 0.025 | 22.582 |
NS 0344 | 0085 | 0344 | 4.054 | 0.000 (218)
(&= 0.000 | 0.070 0.000 | 1.000
IELNLEIS 0204 | 0.084 | 0204 | 2446 | 0.016 260
|2 BRI 0289 | 0086 | 0289 | 3358 | o001 | 7O (:245)
[eNe)
£ AXE 2 0.185 | 0.072 | 0.185 | 2.551 | 0.012
H (&) -0.049 | 0.069 -0.712 | 0.477
ELNLEIS 0.134 | 0083 | 0.134 | 1618 | 0.108
3 NS 0372 | 0086 | 0372 | 4330 | 0000 |, ..| 323
AR FH2E 0204 | 0.074 | 0.204 | 2767 | 0.006 | (.:301)
DX AX|EZE | -0234 | 0.088 | -0.213 | -2.670 | 0.008
ARSI AR EZAE | 0277 | 0078 | 0277 | 3.558 | 0.001
(&) 0.000 | 0.059 0.000 | 1.000 468
1 IELYN (I 0.594 | 0.070 | 0.594 | 8425 | 0.000 | 67.296 | '
NS 0.145 | 0070 | 0.145 | 2.056 | 0.041 (461)
(&= 0.000 | 0.058 0.000 | 1.000
H IELINLEIEY 0.604 | 0.069 | 0.604 | 8.695 | 0.000 489
]2 BRI 0.100 | 0072 | 0.100 | 1403 | 0.163 | 5438 (479)
o AXE2Y 0.150 | 0.060 | 0.150 | 2.484 | 0.014
By (&) 0.003 | 0.059 0.049 | 0961
o IELINGeIE 0.586 | 0.071 | 0.586 | 8274 | 0.000
3 NS 0.117 | 0074 | 0017 | 1584 | 0115 | /000 503
A=A 0.188 | 0.063 | 0.188 | 2.969 | 0.003 | (486)
DX AR EZE | -0.153 | 0.075 | -0.139 | -2.032 | 0.044
AHXR|[SHIAXIF 2 | 0.045 | 0.067 | 0.045 | 0.679 | 0.498
*p<.05, **p<01, ***p<.001
74 39| 7|=Xgkd AES fdl (& 7), [E 81t 20| 7|=Xgkdar YUX|, 2F Mt 2| HEA
= TIHSQC 2440 7|sXx[ednt gx] H2d 7 B2 00| A5 D-w SAES MEA F
G-t 1,747, HIFH 2G40 1.8052 20 2ARSE ¢f2 20 THRtel & 7HEo| EX7t Sle
Aoz i1, vIFE 2% 10 O|HC2 Ot 344 EMe gl AS=E LIEHRCE 3| A+2
o8 A5 Za, MFE Z2E-00| 2ot 2E2[F 24 A M AR YXFE2HE2
YHe ZERIZE LIEFRI(B=405 p <.01), HHFE ZId0t0| 2ot =E2H 24 A0 A
= g gnt YXE2E0] YHel REZOF LIEFRCHB=189 p <.05). [2tN 7t 382
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ox
i}
0%
E
=
H
o
R

ol 24 3tHA oM E A7z AXEMHE0] YHe 2Ea
7 Je Ao 2 SOISIACHB=213 p <.01). W2t 7HE 34 X|X|E AL

(& 7] 7I&XEnt YX[(E2Y) ¢ =220 24

[Table 7] Analysis of the moderating effect between technology orientation and location(accessibility)

72| e A B | SE | B ¢ p F adgfm
(&= 0.000 | 0.075 0.000 | 1.000 140
1 7|15l 0244 | 0.090 | 0244 | 2719 | 0.007 | 12.405 (‘128)
ANl 0.179 | 0.090 | 0.179 | 1.994 | 0.048 :
(& 0.000 | 0.074 0.000 | 1.000
5 7154 0250 | 0088 | 0250 | 2831 | 0.005 |, oo | .173
| AL 0.104 | 0093 | 0104 | 1.114 | 0.267 ‘ (.157)
£ X2 0.198 | 0079 | 0.198 | 2495 | 0.014
H () -0.120 | 0.075 -1.598 | 0.112
7154 0206 | 0.085 | 0206 | 2434 | 0.016
3 AN elEt 0.060 | 0.089 | 0060 | 0676 | 0500 | . . .| .274
AXE=H 0222 | 0077 | 0222 | 2.889 | 0.004 ‘ (.249)
7|2 AMEXURIEZE | -0.150 | 0.082 | -0.152 | -1.831 | 0.069
ARINZ AXIEZA | 0405 | 0089 | 0370 | 4532 | 0.000
(&= 0.000 | 0.071 0.000 | 1.000 3
1 e 0433 | 0.085 | 0433 | 5074 | 0.000 | 21.915 (‘21 3
At 0.065 | 0.085 | 0065 | 0765 | 0.445 ‘
(& 0.000 | 0.070 0.000 | 1.000
| oo N 0437 | 0084 | 0437 | 5178 | 0.000 | | 243
by ATNL A 0.007 | 008 | 0007 | 0079 | 0937 | (:228)
o AXE2Y 0.153 | 0.076 | 0.153 | 2.022 | 0.045
By (A% -0.049 | 0.075 -0.655 | 0.513
o N 0412 | 0085 | 0412 | 4.846 | 0.000
3 ANl -0.008 | 0.089 | -0.008 | -0.091 | 0927 | oo | 265
A=A 0.173 | 0.077 | 0.173 | 2241 | 0.026 ‘ (:2241)
7| AEXURIEEE | -0.107 | 0082 | -0.109 | -1.302 | 0.195
AP L2 URIHZAE | 0189 | 0090 | 0173 | 2.106 | 0.037
*p<.05, **p<01, ***p<001
[E 8] 7I&X[EMa LX|(EHY) 7t ZE=a 2
[Table 8] Analysis of the moderating effect between technology orientation and location(accessibility)
FE | o LS B | SE | B ¢ p F adi1?1222)
(& 0.000 | 0.075 0.000 | 1.000 140
1 7|15l 0.244 | 0.090 | 0244 | 2.719 | 0.007 | 12.405 ‘
Aol 0.179 | 0.090 | 0.179 | 1.994 | 0.048 (128)
ﬂ' (& 0.000 | 0.070 0.000 | 1.000
x 5 U N 0221 | 0.084 | 0221 | 2643 | 0009 | |, | 258
o AT LA 0.130 | 0.084 | 0.130 | 1.540 | 0.126 ‘ (243)
X EHd 0.350 | 0.071 | 0350 | 4.928 | 0.000
3 (A=) -0.024 | 0.069 0348 | 0.729 | 12.528 295
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7|54l 0.191 | 0.084 | 0.191 | 2.273 | 0.024
Ayl 0.130 | 0.084 | 0.130 | 1.556 | 0.122
AR BHE 0380 | 0.071 | 0380 | 5.385 | 0.000 (271)

7| =AM ZHAS | -0.093 | 0.083 | -0.091 | -1.112 | 0.268
AR AZ QIR AMA | 0213 | 0.077 | 0225 | 2.759 | 0.007
#p<05, F¥p<01, ***p<001

434 714 4 43

2 45 Q3P| el [B 912t 20| AIBAFYA RIS -BARAILY), S, dS gk
5 H|7(H—':'r—1) Sl ENS UoIRIct. 2420, AgXgdn @Y 7t =E=a0| et Dw S
A2 MY S8 17382 20 ZAR a2 20 Thxtel S8y 7H80 X7t gls A=
Boteln, vIFE 25 10 0|2z MA LEL OE S48 2ME gle Aoz HHERIM =
A2 7old A3 2n, MFEH FSgno) 2ot 223 =4 A0 DARSgnt ¢

A2 Ao ZEFIt LIEFHCHE=-263 p <.01). T2t 74 4-12 XX Z[UCt

I—_I

[E 9] AIRXISNT HY 7t TS 24

[Table 9] Analysis of the moderating effect between market orientation and collaboration

H | A R2
& | T Ha B S.E B t p F adi(R2)
(& 0.000 | 0.071 0.000 | 1.000 228
1 IELYN[=IEN 0.192 | 0085 | 0.192 | 2262 | 0.025 | 22.582 :
NSRS 0344 | 0085 | 0344 | 4.054 | 0.000 (218)
(&= 0.000 | 0.071 0.000 | 1.000
5 IELNLIS 0183 | 0091 | 0183 | 2017 | 0.045 | oo | 228
| BRR| 2R 0335 | 0090 | 0335 | 3.709 | 0.000 ‘ (213)
£ =3 0.027 | 0089 | 0.027 | 0305 | 0.761
X () -0.097 | 0.080 21222 | 0224
IELNLIS 0278 | 0092 | 0278 | 3.026 | 0.003
3 NSRS 0334 | 0087 | 0334 | 3822 | 0000 | ., .0 288
=3 -0.021 | 0090 | -0.021 | -0231 | 0817 : (264)
DX Y 0263 | 0075 | 0281 | 3.507 | 0.001
G -0.080 | 0.068 | -0.092 | -1.163 | 0.247

#p<.05, **p<.01, **4p<.001
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